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Foreword 

Digitalization has had an evolutionary effect on our economic systems 
and the legal challenges of today are inextricably linked with our digital 
world. Accordingly, competition law and competition law related regula-
tory instruments, as points where economy and law meet, emerge as an 
area that needs to be adapted to the information age. This adaption needs 
to be consistent with the theories that have successfully guided law en-
forcement in the past.

The EU is at the forefront of addressing the digital challenges in the 
economy, such as the rise of digital platforms, data-driven business mod-
els, and the concentration of market power in the hands of a few tech gi-
ants. The Digital Markets Act (DMA) is a key instrument in this endeav-
or. A wealth of literature addressing the DMA has emerged in a relatively 
short period. However, much of this literature focuses on the DMA’s tech-
nical details and practical implications rather than shedding light on the 
DMA against the backdrop of the economic theories that have shaped our 
understanding of economic law enforcement in the last century.

Muhammedali Aktas has elaborated a unique approach to the theoretical 
aspects of the DMA, which combines legal analysis with economic theo-
ry. His work analyses to what extent the DMA points to a re-emergence of 
the ordoliberal approach. The author outlines the key features of the digi-
tal economy and presents the main features and legal issues related to the 
DMA. Next, the concepts of the ordoliberal approach to competition policy 
are explained. Finally, a thorough investigation is conducted by comparing 
the features of the DMA with the main concepts of ordoliberal thinking. 

Mr Aktas’ work contributes significantly to the expanding literature on 
the EU digital competition law. The author provides us with noteworthy 



insights, some of which merit further exploration. He consolidates parts 
of the slightly scattered literature into a cohesive narrative. In addition to 
examining the DMA’s legal continuity regarding the current EU compe-
tition law framework and prevailing economic theories, he delves deeper 
into the concepts underlying the DMA and identifies inconsistencies with 
ordoliberal concepts.              

I commend the painstaking scholarly effort demonstrated in Mr Aktas’ 
work and recommend his text to everybody that wants to gain a deeper 
insight into the DMA without neglecting the economic theories that are 
required to understand its foundations.

Dr. Manuel Kellerbauer
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